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1. Third-way (Anthony Giddens) 2. Social facts (Emile Durkheim) 3. Field (Pierre Bourdieu)
4. Collective consumption (Manuel Castells) 5. Discourse (Michel Foucault) 6. Ideal types (Max Weber)

7. Stigma (Erving Goffman) 8. Alienation (Karl Marx)
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