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A Soarch for the World's Mast Creatire Places
from Ancient Athens to Silicon Valley
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Travel the world with Eric Weiner, the “New York Times”
bestselling author of “The Geography of Bliss” , as he journeys from
Athens to Silicon Valley--and throughout history, too--to show how creative
genius flourishes in specific places at specific times.

In “The Geography of Genius” , acclaimed trave] writer Weiner sets
out to examine the connection between our surroundings and our most
innovative ideas. He explores the history of places, like Vienna of 1900,
Renaissance Florence, ancient Athens, Song Dynasty Hangzhou, and Silicon
Valley, to show how certain urban settings are conducive to ingenuity. And,
with his trademark insightful humor, he walks the same paths as the geniuses
who flourished in these settings to see if the spirit of what inspired figures
like Socrates, Michelangelo, and Leonardo remains. In these places, Weiner
asks, “What was in the air, and can we bottle jt?”

R—BRERNHF (59) -

ZHRETBRMAERME (social construction ofnature) » A3t "4 A

W% (104)

W T AR FAREERRMOBLAXAEF b o ARE-BAROAXAE R

RUROATBEHEHEF LSRR RN BETRA - (205)

24738 T8Ar % 8% (Low Impact Development » 4 LID) o T EHBR AR SRR AR

AR FBARTHANGE  DAFTAXLRGRIBE - (20 2)

-1-

MASEE, fpEs

2 @



Ay bAmEAS 11225 REALERESRAA

K ERETHAR $RAAERERALGER - (BPMRS n K
| %##EF7 (Recreation Opportunity Spectrum )

2. At &# (cultural landscape )
3. 8% %434 (Visual Impact Assessment )



