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1. {7 E % (social network)? FRAAFHEEH LT OBEHEEH -
(20%) :

2. HR B4 B R a8 R AT A (organizational citizenship behavior, OCB)? il @A RITAR B LA NE
JE (job satisfaction) 8y Hl4% - (25%)

3. 4738 % 875 /7 (emotional intelligence, EI)? HRAE X HHALBHERAETAET?  (25%)

4. BIFLE]  (BES5 4 30%)

(1) &2 T=E% (social learning theory)
(2) E¥x & (halo effect)

(3) ¥ A% (expectancy theory)

(4) E &M% (Hawthorne studies)

(5) BFs#]M4& (service profit chain)

(6) B#F{ai% (self-serving bias)




