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1. —BARE  ME AT FEE ) BARFER E6ESE EAEATER B
TRRFEFE .
a. HAER M b. B HE % c. REHH d B&HH
2. IR FEH(two-factor theory) » FEAMBR BT ENARBRE 2R —
EHEARIE B B/ TAE
a. BB E T b. AT c. ¥BETF d. %R HEF

3. RMhEFEITOGIMANE  REIHBTHIAREBRARNE EH# -
a. LKA b. TAEFE/EAL c. THEEEIL d =i £t

A, m# i R %A (integration) 8y Bdz » U TH—BELEERAREL?
a. A& b. 1% 3# c. oL d. 4

5. BRI AHFETUREIREITAERERTY
a. TAEB £ b. #iF # b c. THEZME d TEREM

6. BIEALITERESG BEIHRTATRINAEELE  HBA

a. AELEER b. £3EAMAL c. H#EH d. % 4 %

7. AR EN—ARAEEEIAEIABRAGTAER > ARAESER
HEE L BT
a. DEMCEMER b. ¥4 c. dEMReEE d EESR

8. W EAMUAREEATAS  AENEHTAT RN L RAMGRE -

MELAREAA RS A -
a. BAR2%EEH b BAEER  cHBRER d. i =w

9. 2 — AU RIET] BRRTEYGCERSRE -
a ok b &g  cuB  dEA

10. # 1970 £ X K2 B 45421842 4 2 8 (benchmarking) 69 2 8] & o
a. 1245/ 9 b. 3B A 28] c. 24k ) d. ¥m/) 8

1. BIHAETHE  HF SRR FLgRR  ¢EL AT ATFHLE &

a. ANk b. Z &/~ iE c. BEANE d. 4B/ ik

12. FHATERABHEHERBBIEREHERRER?
a. AHER b. 22 EX C.REEEETRK d BREAEK

13. $EE4HeEART AN BB RESM - L8 - BrRpE » 2T AN
JE AR ST 47 — & B RARAET
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26.

a. AF/ =48] b. ZYE %R c. @ d #%%E 2#E

Herbert Simon #ik RFAT AN » %%%K%ﬁi%ﬁ%#iikfﬁﬂ%?i o

a. B b. iféﬁ,i?.'ﬁéﬁ c. EREHEMY d. &1t 48y
MEBEHLREFASTHER  CEEBEMEIS X VBB — BBy 5 T A
a. HE b. B C. FHE d g%

THTEREENEE  FEEHFRARENEY FTRBGER FAELEEZEREL -
a, BhEME b. 8| X% MHE C. 47 E d E¥MY

Hackman & Oldham 322 B R A B Ib BB B T A TAE R L BEE o

a. BN b. ¥  c TG d. B4&BA#E1L

T H R E T TAEE I B EERNERET
a #HXEE b. TR C. kA d. &4

E &5 % (Hawthorne Studies) R EZ 9B RL—&__ HELGBE .
a. £ #KXAR b. BE#A#RE c. ABRRA d Az HREE

BLHERRAEMBETES  RETHRAN-BEBREHBEY
a. MBH R b. B5 8 18 c. BAFdL3il sk d T ek

Henry Mintzberg # % E W+ A LT RAR - TR AR=ZRE > THWHEAE
do AR EAECRE R Y
a. M REAE A b. BiR 4 EE c. ¥ HH d. BEMAY

TR ERA a8 (virtual organizations) & £ &894 857
a. @#WRMH  biEBIRA  c TR d. @7 R A

THMTRTAR F ERRITR AN EAE?
a. B RE b. T84 F Rk c. BRI Aoy d BRBEAE

R MEoWAEZERE-
a. A2 b. & c. A%  d #&#

Woodward # %5 a8k &5 48 - % & “iéa‘i{n‘&” WEBASREZIE FHMERBEET

z —7? _
a. BEILEE b. B hEALE C AMEBRRELE d #F4E

1845 Burns & Stalker » AB &R T H HEMABF KR » FITERMMA ady

Fz—?
a. HGmBEmE,#FRE b WA c EELEEMR/K  dEFHEER
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27. M EBRGEEIIEER S ETH wWE ratios » inventory turnover /& W —4&7
a. Profit b.Liquidity c.Leverage - d.Activity

28, —fx@mE > —RAAREZNHBRRAZM FTHAAERALELT?
a. FEEMRRK b. &5 & c.HEX dRELREX

29, TFIMgEAREIEEREE (informal organization) &yt s B &7
a. sk b. 18 A e c.E®  dHFERE

30. Peter Drucker 18 BAZ% 32 » MUHBIBAARERKRE N » FETEHEWEL 2T

ILEEY PELER
o EREEE b ERAEEOH  c EREHE  dRESAEHEA

31. McGregor 32 V2% » H AN AF L ARER » FAMEBL T2 —?
a B RMEBE b INLBEAE c. ERBHAL  d THESEL

32. B2t wESERR T AA—ABRFAKFECKAWRE?
a. unity of command b. centralization
c. scalar chain d. stability of staff

B.ié%ﬁ?ﬁ%%&%ﬁ%ﬁﬁﬂl%’ETWH%$E1¢1f?
a Tip4E b. B IR & c. H4¥E d. #5340 %

3, BREEABYEERALY > RBEEETRABEIR  FBREHAR * HKR
BEFTXRBEX -
a. autocratic b. consultative participation
c. paternalistic d. democratic participation

35. @EBEETE T LB THERT °
a FEELELRE b. E&RRZE CETIHHEE dBEHREE

3. MBHEEREHR FTAHALS z”il’f’FE#T’iﬁ’té’JEa‘ JAER — e 2T P14

FRGABEFZ—?
a. [ U EY b. & 5 E C.EREARE d. FRAH

37. ARAGBIAT > ERBEEMBERORRRTRELLT—HY
a. A b. & R #i C. & HAH d. R H

B SHEREHE SE-LIHAILREARE - TAMERTELT
a BRAL  DEBAL AR ik d# KRR

39. Weber #%# g (authority) & SBEM FIMTERELF?
a. i 1 A R b. 1B &4 B c.EMERHMAR A RHAHK

T —
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40. Barnard %3415 REEBELH > RALEANG L ZERITBER  AFE—
Y R IE Y T T |

o bANERUBAZEE K D SLASKRIERA
c.hhRE%ER—R A 44 2RBHLNE O

Bode MEA BN £50 5
FREVEHEE > WERBARRLMAE o

1. AXEEHYEET A AE 69478 % 2 (administrative management) ik » kB L 42
&5 % % (Henri Fayol) & sb ik 49 L3 & 2 — » W B it & 5 (Henri Fayol)#y 23 79 BRE
Bk o

2. BlEBEBEACEEENER B BEE E(customer value) TTH X & AR EAE
4% &4 #) 3 (customer benefits)#2 £ A+ i AR A (costs)Z 4] &9 £ #E (customer value =
customer benefits — costs) » HA5| 30 8 & ¥ ko477 JE B 4744 42 4-(marketing mix)#% & R £]
HEEFEME -




