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1. Define the term of "marketing” (5%) and depict its relationship with MIS
(10%). Use an actual esample to support your arguments (10%)
2. Explain the following terms (a) Context-Awareness (b) Social Contagion (c)
020 (d) On-demand Computing(12%) , :
3. Compare the (a) power, (b) limitation, (c) techniques, and (d) applications of
“Search marketing” and “Social marketing” (8%).
4. Compare the business strategies (key advantages and disadvantages) of
existing mobile App markets. (5%)
5. Along with the advances of information technology, more researchers have
paid attention to the issue of Privacy.(25%)
a. What is privacy? |
b. What is Information Privacy".’
c¢. What is Medical Information Privacy?
d. What are electronic medical records (EMR)?
¢. Why the adoption of EMR in hospitals is so important?
6. BFERLCENIR AR EEVERRNEERSTERweRERE
S — - SSHBIDl EZ 3R, SENRE— TR R KRB AR
NS SNEEBRENELEIRT - SBRTF RIS ENEEHERC

R « TS - NS EERT - SRR EERAIE
HEFLIEFIERES - (25%)




