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McDonaldization is a term used by sociologist George Ritzer in
his book The McDonaldization of Society (1995). He describes it as

the process by which a society takes on the characteristics of a .

fast-food restaurant. McDonaldization is a reconceptualization of
rationalization, or moving from traditional to rational modes of
thought, and scientific management. Where Max Weber used the
model of the bureau cfacy to represent the direction of this changing
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society, Ritzer sees the fast-food restaurant as having become a more
representative contemporary paradigm.Ritzer highlighted four primary
components of McDonaldization:
1.Efficiency - the optimal method for accomplishing a task.
2.Calculability - objective should be quantifiable (i.e., sales) rather
than subjective (i.e., taste).
3.Predictability - standardized and uniform services.
4.Control - standardized and uniform employees, replacement of
human by non-human technologies.
With these four processes, a strategy which is rational within a
narrow scope can lead to outcomes that are harmful or irrational.
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l.tacit knowledge
2 Peter Principle
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