I

u

BaEb ke 100 2EFHIHE—BAEERRE

NCGOREE=S 22 ¥ L 121

#o BiERER B1E £1R
OT ERTHRAEM

CEFANROCEBERLANEEBYE  RHABLE YGRS BRER EH
£9?2 (104) XK 4L 2010 £-2011 FLHBE RN BERE > D ¥ S ofTR
BE? (154%)

CAAHABRNES  TRALERRATLEOME B ? (104) MTRALKY
EFTRARE K oMY FHRABRFR? (15%)

R -EARWARLTIHER (Segmentation) - B AR T EE (Targeting)
#ha Z4w (Positioning) A4 (15 &) 2 B ALY (/45 b
(Marketing Mix) &47 (154 ) ?

“ AT "HX LA, (Lean Production) (104r) ? S EBiofTHERA &7
A #® "#HEXALE, (LeanProduction) (104 ) ?

HARE A MR



