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1. Empowerment (5%)
2. Confidentiality (5%)
3. Health belief model (5%)

4. Doctor shopping (5%)

= H[Ff].,ﬁiég
1. %’@E*ﬁ'fﬁﬁﬁﬂfﬁiﬁ f“’éﬁ‘%liﬁ}%/ﬁkﬂﬁ‘% ' (Dﬁﬁg'ﬁ‘i’i’%ﬁi l'ﬁ;]?'l[f'u“ﬁfﬁi I‘E?E?‘T‘ﬂ*ﬁkﬁ:ﬁﬁ
R LY R RIRYATTN ST (20%) 0 (2T R T JB’WF",(prevention)ﬁ?ﬁ * (intervention)

[I 753 (20%)

2. SSRGS S AL R P R R RLIR Y S ] IR
FLVETTIERAT] 190 - PSS OB GRZE e 2R R P E N Y
S TR ) GeflliEd (SR - IR R - (1) iR QS e WS
SR PR LR A e OB (20%) < (2) PN IR TR o it
F%t’ﬁp[ %F;%—f—fﬁ*‘ ZOEHH T 2 (R2PH T RITRBPE 2  E ﬂp\[ ’T@F;% ”'Fﬁ‘ai-'f"rll fi 285

e 2 (20%)

HHE Y 1 F



