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Since Marcel Duchamp advocates ‘the death of art’— ready-made,
ready-made aidé, and ready-made modifié—his ideas has overthrown
the notion of pictorial representation in traditional paintings. He pulls
closer the distance between the art and life, i.e. , an artwork as life, to
make the sublime high art no longer belongs to paintings and
sculptures. Therefore paintings have changed: the definition of
traditional paintings is no longer appropriate, and according to
individual demand, paintings can express as a whole or as parts in
different forms or materials with the transformation of times.
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