B :m'ﬁi g X 2 5 £ F X X A %_Lﬁ’%L_E

B x4 g |10 | 4 %5 p | REEREIRE

2 3 gl |AAAEARAALEREE

# g | 2aHHER

— BRERBEGHRIENGAETE  RERFREGOOTITHRS
# (feasibility Analysis) ? (25 4)

=~ AT BB B 474 (policy marketing) ? gk 3h 6 BURAT S Mo FTH,
A4 RAER K ?(15%) |

BRARER LGS (RRERAEM) MAMEERELE XA
B IRETREAGA—-EMARE—HEY T AMREH RN
GRETHTE c FRALATHHERAOLHERFBAN
% 2(10%)

= igEB@EE (NIMBY) ? REAM&ALRBIFS 7 JUFR
RETk s @ RAELFBHELEORAR? ATHRAZL
(25%)

v+ %M (Abraham Kaplan) %5 FR$IA R £ 4T REH
& ABTFEABRR(15%) - P RSRBAXIABAR - AEH
WP AR - B RA YR - REALRRR C WATR
(10%)




