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1. AFFM Ungerleider 2 Mishkin sAT#M K Tk RE 5 5 ASAE £ § 4
ventral pathway & dorsal pathway ? 7L & £ 4% Milner #2 Goodale X & Ll
AR ik 0 A & B3 & what & how pathway ? (10%)

2. 3% mirror neuron &3 AE M K KA B 3 - B8 & F 4% % mimor neuron 45K
B RHBBER X HFReRE - (10%)

3 FARREERAANERB TN EEUERAFEF LA » T lwF
ARMHZETRESIIETAE L X+E/AL MFey BB 2R 32 A4
BMBATEMREM B oERE? XAMMBHEFAE? (10%)

4OATERRE  SEBBAYRIEOER  BARCEAEOERA TG E
BREEF ? (10%)
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1. Consider the following folk-theory-based statement:

Qur folk theory of language considers the meanings as contained
directly in the words and their combinations, since that is all that we
are ever consciously aware of: Meaning is attributed essentially to

language.

How true is the statement regarding “Meaning is in the language form™? That is, is it
possible for us to determine meaning by giving a formal characterization of its
associated forms? Please give TWO examples to illustrate your point and answer this
question from the information processing model of language. (10%)

2. The hidden temptations the lexicon offers to the language users are embraced

openly in commence, as seen in the following sales publication:

An alert real estate salesman should learn how to express himself and
use psychology ... Don’t say down payment; say initial investment.
Don’t ask for a listing; ask for an authorization to sell. Don’t’ say
second mortgage; say perhaps we can find additional financing. Don’t’
use the term contract; have them sign a proposal or offer ...Don’t say

sign here; say write your name as you want it to appear on your deed,

a) Comment specifically on what the publication above intends to achisve

through its language use. (5%)




76
F B  RioF P

Bl i@ k210025 a8 4 B

AT -

£ > REx#® =

76

1.

b) If the following quasi-synonymous terms are used to name the same

objective fact, do they solicit antonyms in the attitude toward the fact?
Comment on their uses and give ONE additional Chinese example, if

available, to show that such phenomenon also exists in Chinese.(7%)

innovative — new — newfangled
the good things of life — luxuries — extravagances

Advertising often cuts through the naming habits of scientists at a price. For
instance, the term aspirin instead of acetylsalicylic acid is often used in doctors’
prescription. Do you thinl it is advisable to battle the advertisers in their practice
of having the doctors use the generic names instead of fabricated name-entities of
commerce in their prescription? Justify your answer by commenting on the idea
expressed in the statement “Conceptualization on any considerable scale is

inséparable from language.”(8%)
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