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a. Sustainable Design
b. Emotional Design
c. Universal Design
d. User Experience Design
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The term “Industrial Design” was coined early in the 20th century to describe the creative rolepreviously
performed by an individual artisan for mass-produced goods. In keeping with the complexity of mass production,
Industrial Designers work with other professions and links knowledge about technology and the visual arts with
knowledge about people. In addition to a thorough understanding of the physical sciences, engineering principles,
ergonomics, aesthetics and industrial materials and processes, Industrial Designers should be well-grounded in the

social sciences, such as psychology, sociology and anthropology, and the communication arts, such as photography,

video, print and electronic media.
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