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1. full-service hotel

0

global distribution system

3. return on investment

b

hotel brand standard

s

empowerment
6. cost-oriented menu pricing

7. cyclical menu

*®

family-style food service
9. personal hygiene

10. captive market
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1. Whatis “Wow factor?” Provide one example to explain the “Wow factor” in a lodging
operation. (10 %)
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3. When we dealt with the food preparing methods, could you distinguish “from scratch” and
“buying convenience” ? (10 %)
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