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(=) R #E% R (Uses and Gratifications Theory, UGT) (5% )
(=) ¥Rk (Affective Disposition Theory, ADT) (5% )

(=) Mt (Mediatization) (5% )

() METHMM K (Elaboration Likelihood Model, ELM) (5%)
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HRAFREAHATHUTHE > ARLER TRRMUHE o 5 (“Perhaps the more important way
to look at the effects of television on children is not what television does to children, but what children
do with television.”) 55248 » &7 i T ER | Rk B LEMEHALNBALNE - F2E
BBEBRBBAGAECE Y SURFRBHMBAZBEL B " S8R a8 | (Media Effects
Paradigm ) ; #§ F &AM @R E S "4 3% A 348, (Communicator Uses Paradigm )
(Kim et al., 2023) - (40% )
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HEVEHNHH? (10%)

=~ BB R @ (Reporters Without Borders, RSF) 2Bk s (AT S EHE) BB &
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