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1. The product life-cycle’s bell-shaped curve is generally depicted as being divided
into four stages. Name and describe each of the four stages. What are the
implications for marketing strategy at each stage? (34 %)

2. The service quality of a firm is tested at each customer ericounter. Parasuraman, |
Zeitham] and Berry formulated a service-quality model that identifies five gaps
that cause unsuccessful delivery. List, define, and discuss each of these gaps!
(33%)

3. In designihg a marketing channel system, the marketer must understand the
service output levels desired by target customers: Channels provide five service
outputs. List and describe each of these outputs. (33%)

14

Bl Lot B —fH K EEE 5




