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1. For centuries, mountains were believed to be the abodes of the gods, a set of

spatial symbols that compete with each other among different sacred geosystems.
Viewed as the place to encounter the gods, a mountain is also an ideal space for
retreat and practice. A hermit living in seclusion, strolling through mountainous
terrains or meditating in mountain caves, feeling content and one with nature; this
is the image of a hermit, cultivated person with.superior attainments, and a core
theme within landscape art. Buddhism and Daoism ascribe a kind of sacred and
mysterious power to physical mountains. As physical settings they functioned as
important sites of state sacrifices, active centers of Buddhism; Daoism and Neo-
Confucianism, and nuclei of popular pilgrimage. Immortality seekers must dwell
in the world of mountains and caves to be able to enter the world beyond the
mundane, and reach a state of transcendence and enlightenment.

New forms of disseminating information that give precedence to self-media have
transformed observers into the principal foree of dissemination. Such a
development has overturned the core operations of traditional media, which
functioned in a top-down manuer, and created a model that is just the opposite.
The circulation of media is no longer divided along the lines of transmitter and
recipient; every individual is now a transmitter, forming a multiplicity of voices.
At the same time, participants can both observe and traverse networks; that is,
through social networks, they can see beyond their friends’ networks. Because of
this, they are able to examine multiple perspectives when faced with similar
situations or information. Moreover, through this continuous extension across
other networks that allows users to access a wider range of information,
participants can connect with one another in an endless and dynamic process.
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