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What do the following terms refer to the discipline of marketing? Please address not only the
meaning of individual terms, but also elaborate on the relationship/similarity/difference, if it
exists, between the terms in each question. (Note: You will not earn any.point if you translate

the terms only.) I

market orientation and marketing orientation (5%)
ambidexterity and innovator’s dilemma (5%)
market research and marketing research (5%)
priming and primacy effect (5%)

acculturation and cultural assimilation (5%)
technical quality and normative commitment (5%)
placebo effect and framing effect (5%)

service recovery and service sabotage (5%)
gadget lover and technophobia (5%)

transaction cost and agency theory (5%)
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