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1. Clearing the Air (25%)

Getting to zero carbon emissions won’t save the world. We will need to remove carbon on a
massive scale. To do that will require a planet-wide effort to match anything that humankind has
ever achieved. Scientists and entrepreneurs are embarking on ambitious projects to remove carbon
dioxide from ambient air and lock it away. In Arizona, an engineering professor shows me his
“mechanical tree,” a single one of which he says may someday be able to do the work of a thousand
regular trees in capturing and storing CO2. In Australia, a leading oceanographer tells me that
seaweed is salvation, if only we’d help it grow in giant aqua-gardens of kelp [% %] and wakame
(42 % 3] that could harbor billions of tons of carbon dioxide.

What these efforts have in common is that they are geared in the long run to drag downward a
number that climate experts agree holds the key to t}{e health of the planet. That number is the
atmospheric concentration of carbon dioxide, which for thousands of years had held stable at or a
bit below 280 parts per million, until the industrial revolution kicked off in the middle of the 19th
century. Today this critical number stands at some 420 parts per million—in other words, the
percentage of CO2 in the atmosphere has risen roughly 50 percent since 1850. (National

Geographic, Nov. 2023)
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2. Welcome to the Ad-free Internet (25%)

For a preview of what lies wrapped beneath the Christmas tree, log in to Facebook. The social
network tracks its users’ behavior so intimately that it is able to personalize adverts with a precision
that sometimes verges on mind-reading. Its ad-stuffed newsfeed at this time of year embodies the
internet’s great trade-off: consumers enjoy free services, but must submit to bombardment with
commercials from companies that know who has been naughty or nice.

Yet increasingly, those consumers with deep enough pockets are getting the chance to escape
the online admen. Last month Facebook’s owner, Meta, began offering customers in Europe ad-free
subscriptions to Facebook and its sister network, Instagram.

Social networks are not the only medium allowing the group that advertisers most covet—the
better-off with money to splurge—to wriggle beyond their reach. From video and audio to news and
gaming, a combination of regulation and technological change is encouraging media companies to
offer alternatives. As the rich opt out of commercials on some platforms, advertisers are therefore

looking for new places to catch them. (The Economist, Dec. 16, 2023)
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