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I. Translate the following passages into Chinese: (50%0)

With the rapidly adoption of mobile device, smartphone and tablet PC, thousands of mobile service
come out in the market. The overall value of the mobile commerce industry rising dramatically goes
with this trend. Moreover, mobile payment plays an important role in mobile commerce application. As
a result, understanding consumers’ perception of mobile payment is crucial for helping mobile
operators to promote their services.

Mobile payments are starting to gain a foothold in the U.S. More and more retailers are enabling
customers to use technologies such as Android Pay, Apple Pay and Samsung Pay. However, these
payment apps are still relatively unknown and highly underutilized. When | discuss mobile payments
with friends and colleagues, the conversation is very predictable. It goes something like this: “Oh, |
don’t know about that. It seems risky.” There’s a general lack of trust and people aren’t willing to take
that chance with their credit cards — but why?

Studies indicated that users’ perception, innovation, and trust in mobile devices significantly
influenced their intention to use mobile payment. In other words, mobile payment service providers
can increase users’ intention to use mobile payment by adopting corresponding marketing strategies.

I1. Translate the following passages into English: (50%0)
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