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(—) Scholars have devoted substantial research attention to explaining patterns of media use in
interpersonal relationships. Broadly speaking, such theory development has either considered (a)
technological properties or (b) social factors as the locus of media use (Krishnan & Hunt, 2015;
Ledbetter, 2009a). Technologically oriented theories focus attention on the fit between
characteristics of the medium (i.e., the medium’s affordances; Fussell & Setlock, 2014; Gibson,
1979) and the nature of the message. Although a number of theories exemplify this tradition (e.g.,
social presence theory, Short, Williams, & Christie, 1976; the reduced social context cues
perspective, Sproull & Kiesler, 1986), media richness theory represents perhaps the most popular
variant. Specifically, media richness theory asserts that communication media vary according to
their richness, or “ability to change understanding with a time interval” (Daft & Lengel, 1986, p.
560). For example, media that provide more nonverbal cues (e.g., face-to-face communication,
video chat) reduce equivocality and uncertainty more quickly than do media with relatively fewer
nonverbal cues (e.g., email, text Taylor et al. 3 messaging). (30%)

(=) Acquiring a format licence is a way of getting hold of a show that has been in development for
several years and produced in several other countries. This accumulated knowledge is part of the
format package and a licensing agreement leads to a significant transfer of expertise. Licensees
obtain a document that is known as the ‘production bible’ which teaches local teams everything
they need to know in order to produce the show. These can run to hundreds of pages and contain
information about run-throughs, budgets, scripts, set designs, graphics, casting procedures, host
profile, the selection of contestants, and every other possible aspect associated with the show’s
production. Bibles also lay out the format rules, determining the elements that can be altered and
those which must remain intact. As already seen, formats are geared up to hit specific points
throughout the narrative and are constructed to take viewers through a succession of emotional

states.” (30%)
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