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The iPad is the newest device in Apple's family of touch-based computers.
Positioned between a traditional laptop computer and pocket computers like the iPod
Touch, nobody seems quite sure how to categorize the iPad. Is it a competitor for low-
cost "netbooks?" A big iPod? A new platform? What role, exactly, will it play in our
digital ltves?

Following months of pre-release discussion, we purchased the $499 model on
the day it arrived at Apple's stores. iPad in hand, we then spent several days
evaluating the system and gathering input from a cross-section of people ranging from
traditional Apple enthusiasts to netbook owners to self-described "computer
illiterates." We found it to be a useful "peripheral computer", a unique device that
complements, rather than replaces, existing computers and smartphones. It also
extends Apple's mobile, touch-based platform, adding even more energy to a vibrant
"ecosystem," which is controlled from top to bottom by Apple but also benefits from
the creativity and hard work of a growing army of third-party developers.

In 10 years of reviewing tech products for The New York Times, I’ve never
seen a product as polarizing as Apple’s iPad. “This device is laughably absurd,” goes
a typical remark on a tech blog’s comments board. “How can they expect anyone to
get serious computer work done without a mouse?” “This truly is a magical
revolution,” goes another. “I can’t imagine why anyone will want to go back to using
a mouse and keyboard once they’ve experienced Apple’s visionary user interface!”
Those are some pretty confident critiques of the iPad — considering that their authors
have never even tried it. In any case, there’s a pattern to these assessments. The haters
tend to be techies; the fans tend to be regular people. Therefore, no single write-up
can serve both readerships adequately.
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