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Design is a form of expression and products are a currency for exchange. Products as a currency generate revenue.
Perceptions of design within business have evolved and are now key in the corporate arena as companies find that
investment in design gives returns on investment. A carefully designed and marketed product can bring iconic status to a
company or designer. It can also offer a unique stance in a highly competitive world.

Product design is a generic term for the creation of an object that originates from design ideas — in the form of
drawings, sketches, prototypes, or models — through a process of design that can extend into the object's production,
logistics, and marketing. Products are designed with particular considerations valued by the designer, client, or end user
that are then communicated through the products’ purchase and use. Product life cycles shorten as fashion and
technolegical improvements affect our product selection criteria. How can we create in more innovative and challenging

ways to embrace new social trends? Products help us to interpret our positioning the world.

~1#& 5 Slack, Laura (2006), What is Product Design?. UK: RotoVision SA. P.6.
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