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3. It has often been said that the savage or the primitive was the alter ego the West

‘ constructed for itself. What has not been emphasized enough is that this Other was
a Janus [FESHT » S{CEEERRIE ], of whom the savage was only the second
face. The first face was the West itself, but the west fancifully constructed as a
Utopian projection and meant to be, in that imaginary correspondence, the
condition of existence of the savage. (15%)

[SOURCE: Trouillot, Michael-Roiph, “Anthropology and the Savage Slot: The Poetics and
Politics of Otherness.” In Recapturing Anthropology. Richard Fox, ed. Pp. 17-44.
Santa Fe: School of American Research Press. 1991.]

4. In Western societies divorced from their origins through urbanization and
population migration, such senses of pride and place have to be created.
Museums have a key function here, presenting an authoritative interpretation of the
significance of a place through time. Attempts to immerse consumers in the past at
period theme parks are but one of the latest means of seeking to reach audiences '
for whom written text and cased exhibits are thought unstimulating. ( 15%)

[SOURCE: Mclintosh, A. J. "Affirming authenticity: Consuming cultural heritage.” Annals of
Tourism Research 26 {3): 589-612. 1999.]




