\h—_
J
i

Bl L K21002E B8 L8 4 2R

om|
bt

Sm

fHE CAFEHEETS (FEr BT F ]

MERE | FHerAIBIENE - BN  WEEERES: - £=KFE
100 43

—  AREFE-(EEEFRWEEE - ERERTEFFSNREMNE
2 HeERET—EREFEINEESM -8 %%%EUEEFTJ{QQJ
(socialization)F1" Tt & RAR J (social relation)AIHES: - FEIEL S 2RVERRTT =
ﬁﬁﬂaﬁ%(l)kﬁﬁ STt DUR(Q)AREN Bt SRR E’\JEE@[&HT ?
ABART é}ﬁﬁﬁi@wﬂu milk © (1) ~ QEE 125 53)

—~ (DN ‘f«‘ﬁﬁ?—%:\_%wﬁkﬁﬁ/\ﬁﬁ ETTCHIRF M (duality) » FRRTERE
ETTRRIERIRME? (103) QEBESETHREITAE) » EERIRRE
NEURIREELL— B RS - InDAERTER S © (15 93)

~

[1]

With the pervasion of social media, how to manage online social networks has

~ become a critical issue for marketers, organizational managers, policy makers etc.

1. Please explain the differences between social media and other traditional media,
particularly the media exist before Web2.0. (10 points)

Several communication researchers argued that the social environment of media use is

an important aspect through which to understand the development of social networks.

2. Please explain the concept of network externalities (10 points), and how it may
affect the development of a social network (10 points).

3. Please write down a theory that accounts for the influences of social forces on
media use (10 points). Briefly describe the tenets of the theory you raise (10

points).




