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2.

Firm ‘Pomelo” is a local monopoly in computer game market. Suppose that

firm 1s going to sell two different computer games X and Y.

(a) From experience, the marketing manager estimates the willingness to pay

for those two games are as following table,

Type of consumers Game X Game Y
Type A consumers $120 $100
Type B consumers $100 $120

If you are the marketing assistant, and required to help the manager to set a

price strategy, what will you do, why? (10 %)

(b) If an advance estimation of willingness to pay for those two games is as

following table.

Type of consumers Game X Game Y
Type A consumers $120 $80
Type B consumers $100 $110

If you are the marketing assistant, and required to help the manager to set a

price strategy, what will you do, why? (10 %)
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