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A. Tour
B. Tourism
C. Leisure
D. Recreation
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A. Living and Recreate
B. Lifestyle and Resort
C. Leisure and Recreation
D. Leisure and Reliable
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A.  UNESCO (United Nations Educational, Scientific, and Cultural Organization)
B. WATA (World Association of Travel Agencies)
C. AH& LA (American Hotel and Lodging Association)
D. CLIA (Cruise Lines International Association)
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A. Mission, Innovation, Computer, Exchange
B. Music, Incentive, Conference, Exhibition

C. Meeting, Incentive, Conference, Exhibition
D. Meeting, Innovation, Conference, Exhibition
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International Tourist Arrivals
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(World’s Top 10 Tourism Destlnatlons / Tourism Earners) ° %&I'Fﬁ JIE B
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TF 79.2 742 -2.0 6.3 1 United States 1100 939 135 -146 135 -146

1 France

2 United States TF 57.9 54.9 35 5.3 2 Spain 61.6 532 69 -137 -04 90
3 Spain TF 57.2 52.2 2.5 8.7 3 France 566 494 42 1271 29 -19
4 China TF 53.0 50.9 3.1 -4.1 4 ltaly 457 402 72 120 -0. -1.2
5 ltaly TF 427 432 21 1.2 5 China 408 397 9.7 29 97  -29(%)
6 United Kingdom TF 30.1 28.0 24 -1.0 6 Germany 40.0 = 347 1M1 -133 35 85
7 Turkey TF 25.0 25.5 12.3 2.0 7 United Kingdom 36.0 300 6.7 -16.6 16 -l6
8 Germany TCE 249 242 19 2.7 8 Australia 248 256 11.0 34 107 M2
9 Malaysia TF 221 236 5.1 1.2 9 Turkey 220 213 18.7 32 187 3.2(8)
0 Mexico TF 22.6 215 5.9 5.2 10 Austria 216 194 155  -10. 16 52

R 5 UNWTO, Tourism Highlights, 2010 ed



15 P I T - 2000 £ 2 SREDM £ G 2
A BB E L A
B. s S P AT
C. ¥~ - Bz Fl s
D. B~ 1750 ~ s E A
16RO S PR £ 2
AR R
B.FI %
C-fiﬁ‘
Dl i
17 MBI R A s 7
b= JE O
Al 39.7 &
B.f[1[s 397 [&,
C.#A"7]40.2 &
D.3%F[ 402 (&

2 AR ERVBIC S BRI B B

_”Hll

=R

18.5)— b FiF = ¥ ﬁﬁﬂ?@z& YA - fili (every traveler is potentially an ambassador for
peace ﬁ%&ﬂf/ﬂiﬁ FIEEY (RLEH] FA I (Tourism and Peace)? ™ i # #5212
ARSI~ LT Rl Ee S 2
B. T %% "IF%J%E' AU e
C.* ?H‘Eilp U e e ~ v‘ﬁ@lﬁ - lﬂE‘
D[l 1w %E.apu“ Byt liie - LA R T

1O 15y B FET S o AL -
Al B5v ¢ = Queen Hatshepsut
B.fl 1 = BN A
C ?ﬂﬂi‘%ﬁll:‘f’?;‘/ Y %[/ﬁé % f#iHerodotus
D.EERL B TTJ FdigNero

20.#;555«]‘%&[‘7{ fuRSyETER(Tourism’s Economic Impact) » ™ ¥[[{f & fi' I B i = ] B
(the power of travel)? - ZI[ [k v E'}’ﬁﬁ"ﬁf HYR I R LR 2q Jf*ﬁn’ﬁ B BT,
ALY -

A.  FgrEFE(Multiplier effect)

B. Jfi-f(Leakage)

C. FPF?T I (Price differential)

D. #4 &% fIR(Tourism Satellite Account)



