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The introduction of market forces into the relations between schools means
that teachers are now working within a new value contexts, in which image and
impression management are becoming as important as the educational process.
Furthermore, in some schools the locus of control is shifting from the producer
(teachers) to the consumer (parents) via open enrollments, parental choice and per
capita funding. The market is a disciplinary system and within it education is
reconstructed as a consumption good. Children and their ' performances' are traded
and exchanged as commodities. In relations between schools, the key element of the

market is competition.



