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You may answer the questions below in either Chinese or English.

1. Select any brand in the creative industries that is of interest to you and answer the following four
questions:

I.  Please provide a brief introduction of the selected brand. Be sure to include a description of
the industry that the brand is in, major players in the industry, and the core selling point of the
brand. You may use a combination of texts and drawings/sketches in your description. (10%)

ll.  Describe and analyze the selected brand’s target market. (15%)

lll.  Analyze the selected brand’s branding and marketing strategy. (15%)

IV. Please provide suggestions to the brand based on your analysis above. (30%)

2. Please compare and contrast the advantages and disadvantages of strong brands versus weak brands.
(20%)

3. Please define and explain the importance of “brand positioning” (10%).




