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1. In your opinion, what are the key aspects of the future development in the field of communication? Why?
(15%)

2 Please describe one single event that made the biggest impact in your life in the past four years and explain
briefly. (10%)
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In recent years, it has become a truism that totirismiand holiday experiences are not just important but a
‘necessary’ part of people’s lives. Tourisih forms an intrinsie partiof the culture of many developed economies of
the world. It is readily accepted thatthe holiday experience is not limited to the event itself, but begins prior to and
in anticipation of a trip, and continues beyond the retusn.via the telling and reminiscing among family and friends.
Holidays therefore have the potential to shape the narratives of people’s lives. Touristiexperiences change over the
life-course, as people adopt different roles and make different choicesiaceording to theit particular needs. The
literature on tourist experience recognizes the pivotal rolethat holiday experiences have for changing lives,
attitudes and personal and social growth. Across tourism studies, a consensus has emerged that the discourse of
and talk about tourism, like narrative tellings more gencrallyrare resources for identity work, and the mediator of
culture. It is in this mediated sense that tourism has become intrinsic tojth¢ cultural psyche of [some]

nations. Across much of tourism reseaich, it is clear that while researchers are getting ever-closer to studying
tourist encounters as they happen, no one has asked questions aboutshow people, beyond the context of their doing
being “tourists’, or outside talking to researchers about such-experiences, actually make meaningful ‘holiday talk’
in their everyday lives. Remarkably little is known about the salience and meanings of ‘holidays’ in seftings that
are not ostensibly about them. This"s onc purpose of the current paper, tohighlight how talk about holidays
appears and is made relevant in ordinary conversations. A second purpose is to explore how talk about tourism is
embedded in everyday social life, for whilst it has been argued that holidays play a critical role in people’s social
lives, and are deeply embedded within the cultural imagination, there is very little empirical evidence on which to
base such claims. This paper aims to make these links and calls for further research in tourism social science on

the relationships between tourism and everyday social life.
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